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Caesar started in the gemstone business 

in 1974 under the guidance of a cousin 

in Brazil. Soon after, he opened Kaiser 

Gems in Los Angeles (the weather was 

better than in New York!) and was one of 

the founding members of AGTA. Keeping 

strong ties with the AGTA community and 

practicing their ethics and principles helped 

him to grow his company into the multi-

national organization it is today. From 

the beginning, Kaiser Gems established 

its own cutting factory in Bangkok, the 

purchasing of rough from Brazil, along 

with new and innovative cuts.

These were exciting times in the business 

with the discoveries of new gemstones and 

localities including Paraiba tourmaline; 

mandarin garnet; rhodonite from the 

Sweet Home Mine; rubellites and pink 

tourmalines from places such as Oro Fino, 

Morro Redondo, Nigeria and Madagascar; 

Peruvian pink and blue opal; Namibian 

blue chalcedony; white topaz from 

Rondonia and Nigeria; Bolivian amethyst 

and ametrine; amethyst from Brejinho 

in Bahia, Brazil; peridot from Pakistan 

and China; and aquamarine from Joss 

in Nigeria.  These finds coincided with 

a greater awareness by the consumer 

of colored gemstones outside the “big 

three.” With the growth in popularity of 

colored gemstones, and more education 

to the consumer through professional 

organizations, as well as QVC and Home 

Shopping, colored gemstone houses 

matched demand by producing new and 

interesting cuts in a wide palette of color 

using less well-known gemstones.

Looking back some thirty-five years or 

so, operating a business was very different 

than it is today. The colored gemstone 

industry, including Kaiser Gems, operated 

across multiple continents but struggled 

Back in 1981, a group of gemstone dealers and friends 

tossed around ideas to help promote their product. Caesar 

Abi-Habib, founder and owner of Kaiser Gems (KG), recalls 

this gathering. A meeting was held at the now defunct Santa 

Rita Hotel in Tucson, AZ. Warren Matthews wanted dealers 

to come for the September show at the Holiday Inn Broadway 

(now the Radisson in downtown Tucson). Out of this meeting, 

the idea of creating an association to promote colored 

gemstones in the American market grew to become the 

American Gem Trade Association. By February, 1982, the AGTA 

show was established at the Doubletree Hotel on Alvernon. 
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with telexs, bad phone lines and slow postal 

delivery. All records and inventories were 

on paper. There were no such things as 

email, Skype and FedEx. Keeping a supply 

chain between Los Angeles, Brazil and 

Bangkok required patience and planning. 

Computers didn’t exist in everyday 

life. Today, we can send a text message 

instantaneously to just about anywhere in 

the world, upload pictures to customers, 

and get information in mere seconds. 

Computers run our offices, from wireless 

security cameras, to accounting, inventory 

control and 3D modeling. Marketing takes 

place not only through print advertising, 

but also on Facebook, Twitter, and those 

pop-up ads we all love. By embracing new 

technologies our industry looks toward 

the future and keeps the world, literally, at    

our fingertips.

Kaiser Gems has been one of the 

cornerstones in the industry. In 1982, KG 

was one of the first companies to set up a 

factory in Bangkok dedicated to cutting 

all colored gemstones, not just ruby and 

sapphire. In 1994, Kaiser Gems was one 

of the first American-owned companies to 

establish a cutting operation in Tanzania. 

The amount of colored gemstones KG 

has supplied over the last 30 years to the 

designers, jewelers, and manufacturers 

across the globe has been, no pun intended, 

BRILLIANT!

“The challenge of perfecting that “new” 

piece is close to our hearts as we love to 

create new and innovative cuts here at KG. 

It’s a stimulating process to work directly 

with a client to create a cut to meet their 

vision,” says Abi-Habib.

Whether it’s a one-of-a-kind piece, or 

something that can be duplicated and is 

affordable for the average consumer, it is 

rewarding for KG to work closely with 

industry professionals. KG pioneered many 

cuts on the market today, which range from 

faceted, cabochon, buff top, doublets and 

more. Taking a page out of AGTA’s Code 

of Ethics, KG contributes to the industry’s 

education on colored gemstones by 

encouraging existing and new customers 

to consult AGTA’s website or to call with 

any questions they have regarding colored 

gemstones. Because of Caesar’s years in the 

industry, he has an encyclopedic knowledge 

of gem localities, color variations and 

properties. Misinformation hurts us all; 

sharing our knowledge helps build trust.  

The disclosure process is important so that 

customers know exactly what they receive 

and the information can then be passed on 

to the retail customer.  “We pride ourselves 

on being up to date with the latest in color 

treatments, processes, and disclosures,” 

says Abi-Habib.

What does the current state of the industry 

mean for Kaiser Gems? It means that new 

and challenging times are ahead. “Yes, 

economic growth has slowed worldwide, 

but there is always a market somewhere in 

the world for colored gemstones. We have 

seen stronger buyers emerge from China, 

Australia, Brazil and South Africa in the 

last few years,” states Abi-Habib.  

Historically, gemstone dealers live 

international lives, either in reality or by 

buying and selling from those who travel 

the world.

Another challenge is to keep pace with 

the changing methods of marketing to a 

tech-savvy generation, and inventorying 

rough and producing goods using new 

technology. Kaiser Gems is embracing 

emerging technologies and syncing it 

with their passion for colored gemstones. 

Caesar Abi-Habib adds, “At the end of 

the day we can still hold a beautifully-cut 

tourmaline in our hand and marvel at what 

nature produces.”

Kaiser Gems and AGTA along with the 

collective effort of all its Members are 

embracing the growing technology in 

the color gemstone world. The advent of 

new technology to emphasize colored 

gemstones is priority. “Take a moment to 

reminisce about days past, and then check 

your smart phone for messages as we 

strategize for the exciting days ahead."

To learn more about Kaiser Gems, visit 

www.kaisergems.com.p




