
Party Ideas – Calhoun Jewelers 
 

Cathy Calhoun’s annual gingerbread house contest is 
a big event in her small town of 4,500 people. This 
year will mark the tenth annual competition that has 
become so popular Calhoun is considering holding the 
contest at an ice-cream shop down the street from her 
store.  
 
The Calhoun Jewelers’ event got its start many years 
ago when Calhoun was shopping for unique Christmas 
gifts at Peddler’s Village, located 90 miles from her 
store in Royersford, PA. Calhoun noticed the 
overwhelming interest in a gingerbread house contest 
that was on display in the well-known shopping hamlet 
in her neighboring town of New Hope, PA.  
 

Looking for an inexpensive solution to her seasonal display, Calhoun transferred the 
gingerbread house making contest to her store by inviting four area restaurant owners 
to compete for a diamond necklace. The contest buzz spread fast as restaurant owners 
and staffers encouraged patrons, friends and family to vote for their gingerbread house. 
“We even had a priest tell his congregation during a sermon to vote for a certain 
restaurant’s gingerbread house,” says Calhoun. 
 
Calhoun hosts the event from Black Friday to December 24 with awards hand-delivered 
on Christmas Eve. Calhoun keeps things interesting by changing contest themes such 
as historical sites in Pennsylvania to a fantasy theme. Calhoun has even changed the 
type of contestants to help generate interest in the content from restaurant owners and 
culinary students at a local vocational college to the general public.  
 

 
 
The gingerbread house with the most votes receives a diamond necklace, and one 
lucky voter whose name is pulled from a drawing also wins a jewelry prize. “Prizes are 
good incentives for both parties,” says Calhoun. “But part of the success of the event 
comes when people who come to vote spend a lot of time in the store.”  
 
With voters dropping by, being a seasonal tour destination for schools and senior 
centers, her annual contest receives, “huge amounts of press coverage,” says Calhoun. 



  

 
 
Over the years, Calhoun can attribute many sales directly to the contest, but for 
Calhoun the real success of the event is the buzz it generates in her town each year. 
“It’s exciting to be part of such a highly anticipated holiday event,” says Calhoun. “But 
the big plus is getting so many people in the store, including kids who become 
comfortable in a jewelry store at an early age.”  
 

For more holiday party ideas visit www.holidayideacenter.info! 
 
 
 
 

http://www.holidayideacenter.info/

