
 
 
Establishing Consumer Confidence through the Jewelry Value Chain 
Institute hosts special event for GIA Alumni in South Africa 
 
JOHANNESBURG – March 18, 2012 – As the South African jewelry industry 
continues to develop, grow and prosper, each part of the value chain – from mining and 
manufacturing to the jewelry counter – has the opportunity to create a robust customer 
experience by building consumer confidence. On March 9, nearly 30 members from the 
newly formed GIA (Gemological Institute of America) Alumni Chapter in Johannesburg 
gathered to hear from Lourens Maré, CEO of The Jewellery Council of South Africa, on 
effective ways to develop consumer confidence.   
 
The interactive session discussed how the consumer dictates market need, and 
emphasized the importance of  transparency in all areas of the industry. By establishing 
legally compliant, ethical and environmentally conscious practices from the beginning, 
Maré noted that jewelry businesses can save costs and leverage business opportunities.  
 
“We’re thrilled to have had Lourens speak to GIA’s newly-minted alumni chapter in 
Johannesburg. GIA is committed to promoting the public trust in the gem and jewelry 
industry worldwide and this session was certainly aligned with that mission,” said 
Elizabeth Bokaba, GIA’s alumni and client relations manager in Africa. “We look 
forward to many more alumni seminars, events and networking opportunities in Africa.” 
 
Maré has more than 14 years of experience in various sectors of the industry including 
education, retail and training. In addition to leading The Jewellery Council of South 
Africa, he serves on numerous boards, and is the vice president of three divisions within 
CIBJO, The World Jewellery Confederation.   
 
For information about GIA alumni events in South Africa, contact Elizabeth Bokaba at 
ebokaba@gia.edu. For more information about GIA services in Africa, visit 
www.gia.edu.  
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Lourens Maré, back center, with members of GIA’s South Africa Alumni Chapter.  
 
About GIA 
An independent nonprofit organization, GIA (Gemological Institute of America), 
established in 1931, is recognized as the world’s foremost authority in gemology. GIA 
invented the famous 4Cs of Color, Cut, Clarity and Carat Weight in the early 1950s and 
in 1953, created the International Diamond Grading System™ which, today, is 
recognized by virtually every professional jeweler in the world.  
 
Through research, education, gemological laboratory services, and instrument 
development, the Institute is dedicated to ensuring the public trust in gems and jewelry by 
upholding the highest standards of integrity, academics, science, and professionalism. 
Visit www.gia.edu.   
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